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EXECUTIVE SUMMARY

Idaho Policy Institute collaborated with Boise State University’s Offices of the Provost and
the President to develop actionable insight into the emerging needs and gaps in two rural
Idaho industry clusters:
•
•

The energy and cybersecurity industries in Eastern Idaho
The dairy and dairy processing industries in the Magic Valley

This research will inform academic programming and delivery over the next three to ten
years.
Key findings show that a gap exists between two of the strongest sectors of rural Idaho’s
economy and the young Idahoans who are in position to contribute to and benefit from
these sectors. Boise State and other universities can help bridge this chasm by considering
the following actionable insights:
•
•
•
•
•

Increase and improve relationships between universities, high schools, and industry
organizations
Raise awareness to improve attitudes among Idaho’s youth about industry career
opportunities
Align curriculum with industry needs to promote “soft skills” and increase practical
training in degree programs
Create and strengthen innovative research partnerships to address industry
workforce recruitment and retention challenges
Engage in research to address housing shortages and high housing costs that
complicate recruitment and retention
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BACKGROUND
As part of its new strategic plan, Blueprint for Success, Boise State University is forming
programs and partnerships with industries across the state to address workforce
needs and build meaningful opportunities for students in Idaho’s rural communities. To
support the Offices of the President and Provost in this effort, Idaho Policy Institute (IPI)
conducted a rural industry employment needs assessment to inform actionable insight
into academic programming over the next three to ten years.
In this initial phase of research, IPI examined employment needs and gaps in two rural
industry clusters: Eastern Idaho’s energy and cybersecurity industries and the Magic
Valley’s dairy and dairy processing industry. The goal of this research is to create new
opportunities for meaningful partnerships with industries, other Idaho universities, and
community colleges that will drive economic growth and stability across the state.
The following research questions guided this project:
1. What employment challenges exist within the identified clusters?
2. What opportunities exist for higher education institutions in Idaho to address the
employment challenges within the identified clusters?
To answer these questions, IPI surveyed high school students in six school districts in the
Magic Valley and two school districts in Eastern Idaho. IPI also interviewed and surveyed
industry leaders in both regions (See Appendix A for detailed methodology). Lessons
learned from interview and survey data were analyzed for their strengths, weaknesses,
opportunities, and threats (SWOT analysis). Strengths and weaknesses are internal to the
industries, while opportunities and threats are external to the industries. Table 1 provides
select population and housing indicators of the select regions and the state for context.
TABLE 1: REGIONAL CONTEXT
Magic Valley
(Twin Falls County)

Eastern Idaho
(Bonneville County)

State of Idaho

Population

86,878

119,062

1,787,065

Median age

43.7

33.3

36.9

Bachelor’s degree or more

21.4%

32.7%

28.7%

Median housing value

$193,900

$212,300

$255,200

Homeowner vacancy rate

0.0%

1.4%

1.3%

Unemployment rate

3.5%

1.1%

3.3%

9.2%

8.2%

11.1%

Poverty rate
Source: Census ACS 2019 1-year Estimates

Although the research team was able to survey and interview an array of high schoolers
and industry leaders, the results of this study are limited due to the difficulty connecting
with more school districts and industry stakeholders. The student survey in the Magic Valley received a high-level of responses and allowed for robust analysis, but responses were
relatively limited for the student survey of Eastern Idaho and recruitment of interviewees
in both regions. There are likely perspectives, opportunities, and challenges to rural Idaho
industries that are not reflected in these results due to a limited sample size.
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Key takeaways from this research include opportunities available for Boise State to
create and develop relationships in these two regions. Further university engagement
in relationship building with Idaho’s industry leaders and school districts could
improve participation in future industry needs assessments and forge the collaborative
partnerships needed to fully serve students and businesses in rural Idaho. Map 1 below
shows the counties included in each region for this study.

MAP 1:

Eastern Idaho

Magic Valley

EASTERN IDAHO RESULTS
Eastern Idaho has become a leader in energy, cybersecurity, and advanced manufacturing.
There is a strong presence of both private and government employers in the region,
including public utility companies. In this report, Eastern Idaho is defined as Bannock,
Bingham, Bonneville, Butte, Fremont, Jefferson, and Madison counties (See Map 1).
Schools surveyed represent two of these counties. Interviewees included partners at
Idaho National Laboratory, regional power companies, local government agencies, and
technology-oriented nonprofit organizations. Traditionally, the low cost of living and
housing has been a primary recruitment tool for employers in Eastern Idaho, but quickly
rising costs of housing make it more difficult to use inexpensive housing as a recruiting
tool.

STUDENT SURVEY RESULTS
Students were asked about their interest in the energy and/or cybersecurity industries.
Throughout the report, students who are “maybe” interested in working in energy and
cybersecurity are grouped with students who are interested in those industries. As shown
in Figure 1, 46.6% of students are potentially interested in energy and cybersecurity
careers, with 18.6% responding “yes” and 28% responding “maybe.”
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FIGURE 1:

18.6%
Yes

53.4%
No

INTEREST
WORKING IN
THE ENERGY
AND/OR
CYBERSECURITY
INDUSTRIES

28.0%
Maybe

In addition to being asked about their interest in the energy and cybersecurity industry,
students were given a list of 39 careers available in the energy and cybersecurity
industries (See Appendix B). These occupations were all identified as jobs in the energy
and cybersecurity industry, although that was not disclosed to the students. 66% of
students indicated interest in one or more industry-associated careers. The most common
choice among students was business management and human resources (23) followed
by physical science (20), mechanical engineering (16), law (13), customer service (13), and
finance and economics (13).
Students were also asked what subjects they plan on studying after high school. The most
common choices of university majors include health sciences (29), engineering/computer
science (22), education (12), social science/humanities (12), and business (10).

AFTER GRADUATION PLANS
Students were asked about their plans for the year after graduation. Students who
planned to go into the military to take a gap year after graduation were asked what
they plan to pursue after or during their gap year and military service. Those choices are
reflected in Figure 2.

FIGURE 2:
15.8%

Employment

3.3%

Technical/vocational
training

10.5%

Community
college

PLAN FOR
AFTER
GRADUATION

70.4%

4-year college/
university
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The findings show a sizable portion of students want to stay and build careers in Idaho,
but many may not be aware of all the opportunities available to them. Of the students
who plan on attending a 4-year university, as shown in Figure 3, 61% want to attend school
in Idaho, and of those students, 28% have an interest in the energy and cybersecurity
industries.

FIGURE 3:
39.3%

Outside of
Idaho

WHERE
STUDENTS
WANT TO GO TO
UNIVERSITY
60.7%
Idaho

28% of students said they weren’t interested in energy and cybersecurity, yet selected at
least one industry-related career (See Appendix B: Table B2). There may be opportunities
to help students better understand the complexity and nuance of career opportunities in
these industries. Although many students who are interested in energy and cybersecurity
want to pursue STEM careers, many students interested in business and economics may
not realize the opportunities available to them in these industries. Interviewees indicated
business-related jobs as one priority in their industries currently.
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LESSONS FROM INTERVIEW AND SURVEY DATA
STRENGTHS

WEAKNESSES

OPPORTUNITIES

THREATS

S

W

O

T

Increased
research efforts

Candidates
lack “soft skills”

Connecting
schools, students,
and industry

High housing
costs

Diverse and
meaningful
partnerships

Difficult to meet
the demand for
remote work

Aligning
curriculum with
industry needs

Location
unattractive to
candidates

Raising
awareness about
industry careers

STRENGTHS
Industry leaders reported a growing interest in cybersecurity technologies and
investments in carbon-free energies. Leaders anticipate as research efforts increase,
advanced technologies will emerge to meet the needs of the future. This allows for
innovation with new opportunities and job growth in the energy and cybersecurity
industry.
A diverse set of private and government employers in the region presents an opportunity
to create meaningful partnerships increasing the potential for innovation in the energy and
cybersecurity industries. Idaho’s colleges and universities are ideal catalysts to leverage
this potential for innovation by linking private, public, and nonprofit employers to work
together to solve regional workforce challenges.

WEAKNESSES
Recruiters report candidates often lack “soft skills” such as project management
and relationship building. People know how to do the job, but not how to have a job.
For example, university curriculum could promote “soft skills” such as implementing
teamwork, communication, project management, and innovation into courses as these are
important skills to have in the industry.
Organizations report difficulty meeting the increased demand for remote work. Many
have begun offering more hybrid positions in order to remain competitive in recruiting.
Consequently, some organizations have trouble competing for certain positions,
particularly in highly-skilled jobs.
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OPPORTUNITIES
Some students may be unaware of opportunities in the energy and cybersecurity
industries. Therefore, raising awareness about industry careers and options can increase
their pursuit of careers in those industries. For example, the energy and cybersecurity
industries have a need for business and economics expertise, but many students only
associate energy and cybersecurity with science and engineering jobs. Industry leaders
could engage in more networking with colleges around the state for students to become
aware of the various pathways available in the industry.
Universities have the opportunity to strengthen their partnerships with industry leaders to
better understand industry research needs. Colleges and technical schools could match
their curriculum and academic research activities with the demands of the industry.
Existing programs that match students with industry exist with the College of Eastern
Idaho (CEI) as well as the Center for Advanced Energy Studies (CAES). Industry leaders
see a need for more programs modeled after existing programs to expand student
opportunities into more industries.
Industry leaders identified opportunities for middle and high schools to improve
industry awareness. For example, curriculum could teach students computer literacy and
implement hands-on opportunities in the classroom for students to learn about the energy
and cybersecurity industry. Internship opportunities could be made available for students
to break into the industry and receive hands-on experience.

THREATS
Low housing costs were once a main selling point for relocating to Eastern Idaho but
in recent years housing prices have skyrocketed. Recruiters express concern over their
ability to recruit quality candidates given the high housing costs, particularly qualified
candidates for highly-skilled positions. Higher education institutions can partner with local
governments and industry stakeholders to increase research on housing needs across
Idaho.
The increasing costs of housing present barriers to relocation for many potential energy
and cybersecurity employees. Idaho is no longer characterized by relatively low housing
costs and recruiters in Eastern Idaho are concerned about the ability of new employees to
move into the region. Increasing opportunities for local youth to fill highly-skilled positions
could alleviate the strain on the housing stock by the in-migration of new residents.

MAGIC VALLEY RESULTS
Idaho ranks third in the United States for milk production and the dairy industry is the top
agricultural industry in Idaho. The Magic Valley accounts for 62% of dairies in the state
containing 75% of the cows. In this report, the Magic Valley is defined as Gooding, Jerome,
Lincoln, Minidoka, and Twin Falls counties (See Map 1). Schools surveyed represent four
of these counties. Organizations interviewed are located throughout the valley and
represent the milk production, dairy production, manufacturing, transportation, sales,
marketing, food science, veterinary services, and environmental science sectors of the
industry. Industry leaders attribute industry growth in the valley to innovative production
techniques. However, this innovation often goes to waste as there are not enough people
working in the dairy industry to fully implement the processes.
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STUDENT SURVEY RESULTS
Students were asked about their interest in the dairy industry. Throughout the report,
students who are “maybe” interested in working in the dairy industry are grouped
with students who are interested in the dairy industry. As shown in Figure 4, 48.2% of
students are potentially interested in dairy careers, with 12.6% responding “yes” and 35.6%
responding “maybe.”

FIGURE 4:

12.6%
Yes

51.8%
No

INTEREST
WORKING IN THE
DAIRY INDUSTRY

35.6%
Maybe

In addition to being asked about their outright interest in the dairy industry, the survey
asked students if they were interested in any of a list of 28 occupations (See Appendix
C). These occupations were all identified as jobs in the dairy industry, although that was
not disclosed to the students. Students who were interested in at least one of the 28 dairy
occupations were 34% more likely to indicate interest in the dairy industry when asked
outright (See Appendix C: Table C2).
At least three students expressed interest in each occupation. Students were most
interested in welding (115), animal care/veterinary sciences (112), law/paralegal (107),
engineering/ technological advancement (105), and nutrition (93). Students were least
interested in sustainability (3), supply chain management (4), commodity trading (7),
consumer packaged goods (7), and food processing (13). Around a third of the students
(275) were not interested in any of the listed occupations.
Students were also asked what subjects they are planning on studying after high school.
The most popular subjects include health sciences (24.1%), business (9.7%), engineering
(8.7%), and agriculture (7.0%). Students specifically interested in the dairy industry were
most interested in the same four subjects, although slightly more interested in agriculture
(12.1%) than engineering (11.4%) and business (10.2%).
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AFTER GRADUATION PLANS
Students were asked what their plans were for the year after graduation. Students who
planned to go into the military to take a gap year after graduation were asked what
they plan to pursue after or during their gap year and military service. Those choices are
reflected in Figure 5 and are used in subsequent analysis.

FIGURE 5:
17.7%

Employment

6.2%

Technical/vocational
training

PLAN FOR
AFTER
GRADUATION

18.7%

Community
college

57.4%

4-year college/
university

The more education students plan to receive, the less likely they are to be interested in
the dairy industry (See Appendix C: Table C4). Students who plan to go straight into
employment are more likely to be interested in the dairy industry than those who want to
go to a four-year college (57% and 43% respectively).

FIGURE 6:
44%

Outside of
Idaho

WHERE
STUDENTS
WANT TO GO TO
UNIVERSITY
56%

Idaho

Students interested in the dairy industry were more likely to want to attend an Idaho
university (59.8%), while students not interested in the dairy industry were slightly less
likely to want to attend an Idaho school (53.2%).
9

Students who lived in their district longer were also more likely to want to attend an
Idaho university. 60% of students who attended school in their district for 10-13 years plan
to attend university in Idaho compared to only 45% of students attending school in the
district for only 1-5 years (See Appendix C: Table C5).

PARENTS’ EDUCATION
Students were asked to indicate the highest education earned by their parents. Most of
the students surveyed have parents with less than a four-year college degree (62.8%).
Students with parents with higher levels of education are more likely to plan to obtain
higher levels of education themselves. Of the students with a parent with a four-year
degree or more, 69.3% want to attend a four-year college after high school (See Appendix
C: Table C6).
The more education a student’s parent has, the more likely the student is to not be
interested in the dairy industry. Only 38% of students with parents with doctorate or
professional degrees are interested in the dairy industry compared to 59% of students
with parents with less than a high school diploma (See Appendix C: Table C7).

WHERE STUDENTS WANT TO LIVE
Students who plan to attend Idaho universities are significantly more likely to want to find
employment in Idaho afterward than students planning to attend school outside of Idaho
(See Appendix C: Table C8). Students who want to settle locally are more likely to be
interested in working in the dairy industry, as shown in Table 2.
TABLE 2: WHERE STUDENTS HOPE TO FIND EMPLOYMENT BASED ON DAIRY INTEREST
Dairy interest

Magic Valley

Idaho

Outside of Idaho

Yes

131
54.13%

103
50.99%

118
41.11%

No

111
45.87%

99
49.01%

169
58.89%

Total

242
100%

202
100%

287
100%
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LESSONS FROM INTERVIEW AND SURVEY DATA
STRENGTHS

WEAKNESSES

OPPORTUNITIES

THREATS

S

W

O

T

Youth interest in
settling in the
valley

Candidates not
interested in
industry

Connecting
industries with
students

Not enough people

“Grow your own”
programs

The 24/7 nature of
the dairy industry

Pilot plants

BUILD Dairy
Program

Students unaware
of industry
opportunities

Existing tech
school partnerships

Not enough
housing

Research and
development
Innovative food
science programs
Dairy-focused
degree programs

STRENGTHS
Youth are interested in settling in the Magic Valley, 33% of students indicated wanting to
live in the Magic Valley once employed, another 27% want to live in Idaho generally. These
students represent opportunities for recruitment into dairy industry career paths.
Institutions have “grow your own” programs to increase the education of their current
workforce. Boise State could partner with these institutions to strengthen their education
programs.
The BUILD Dairy Program already exists at Boise State. Surveyed industry leaders
indicated using connections through the program to hire new employees and find student
interns.
Many industries indicated having existing partnerships with technical schools, such as
College of Southern Idaho (CSI) and Treasure Valley Community College (TVCC). These
schools have training programs specific to the skills needed by the industry. Existing
partnerships could be templates for higher education partnerships.

WEAKNESSES
Industry leaders are concerned that candidates are not invested in the future of the
industry. Many noted that new hires show no desire to learn and grow, have low
engagement in the company, and lack an understanding of industry and opportunities
available within the industry. There is an opportunity for education on the industry as a
whole, including available positions, past technology gains, and impact each individual
could have on the industry.
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Most people are more inclined to choose a job with traditional working hours over a dairy
industry job that may require night shifts or odd hours.
High school students show a similar disinterest or unawareness of industry opportunities.
62% of students are interested in the types of jobs available in the industry but not the
industry itself. They may not be aware of positive opportunities within the industry or
understand the value of it.

OPPORTUNITIES
Students who want to stay in the valley are more likely to be interested in the dairy
industry. Schools can create connections with the industry to introduce them to the
various opportunities available, especially to middle school students. An example of this
could be a tour of the labs at Chobani or Glanbia or having guest speakers come to the
school and discuss the industry.
Surveyed industry leaders emphasized the need for students with higher education to
have practical dairy experience. Many brought up the concept of a “pilot plant.” They
described this concept as universities “building working plant facilities that hire students
throughout the year - these facilities can be designed to support the ‘training needs’ as
well as ‘research needs’ to provide sustained learning opportunities for students.”
To increase innovation and keep up with dairy industry growth, certain subjects need to be
researched. This includes topics such as: functional health-focused dairy products, mixed
dairy/non-dairy food categories, and shelf-life extension.
There is an opportunity to develop innovative food science programs with a dairy science
emphasis. The dairy industry needs more food scientists with knowledge explicitly of
dairy products. For example, the industry is aiming to create nutritionally customized
dairy products to different age groups based on their needs. As such, students need to
understand the physiology and nutrient impact of dairy products.
Some surveyed industry leaders expressed interest in working with universities to design
dairy-focused degree programs or courses to improve the alignment of student classroom
learning with dairy needs.

THREATS
Some of the challenges presented by industry leaders as threats are addressed as
opportunities. However, the need for academia to play a role in improving housing
affordability and availability as well as impending environmental changes can not be
understated.
Universities have the opportunity to create and strengthen partnerships with high schools
and industries to address the emerging needs and gaps in the two rural industry clusters
examined in this report.
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CONCLUSION
Student surveys reveal that students interested in one or more industry-associated
careers tend to not be interested in working in the industry. This signifies a possible lack
of understanding about the wide range of job opportunities in these rural industries.
Since many students who plan on attending four-year colleges also want to build careers
in Idaho, universities can help raise awareness of industry occupations. This can be done
while trying to recruit students in schools, in degree programs at the university, or in
partnership with industry organizations.
Industry leaders report recruiting and retention challenges in their organizations.
Candidates often lack both specific skills required for industry jobs and soft skills needed
to thrive in any workplace. Universities have the opportunity to introduce more practical
experience courses to increase student familiarity with industry operations. Additionally,
soft skills such as project management and relationship building could be built into more
courses to ease student transition into the workforce.
Universities can take actions to address the gaps and needs of the industry. This may
include deeper partnerships with industry stakeholders to co-design degree programs or
courses to align student classroom learning with industry needs. Universities could also
encourage academic research that provides solutions to environmental threats, improves
industry practices, or identifies best practices for rural industry growth.
Finally, implementing needs assessments for other rural industries can determine similar
issues faced across the state. Universities across Idaho can then collaborate to improve
access to academic programs in rural communities by furthering discussions with
partners, including high schools, community colleges, and local industry as well as Idaho
Department of Labor and Idaho Department of Commerce. Co-designing solutions with
partners can allow students to expand their skills and training while responding to the
emerging needs of industry. Such an effort can increase educational attainment and
strengthen the labor force, resulting in positive economic growth across the state.
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APPENDIX A: METHODOLOGY
IPI used a mixed-method approach to conduct an industry needs assessment for two
rural Idaho industries: Eastern Idaho’s energy and cybersecurity industries and the Magic
Valley’s dairy and dairy processing industry. The research was guided by the following
research questions:
•

What employment challenges exist within the identified clusters?

•

What opportunities exist for higher education institutions in Idaho to address the
employment challenges within the identified clusters?

This needs assessment includes surveys of high school students in both regions. Eight
participating school districts administered the survey in May 2021. IPI provided technical
assistance in administration of the survey and analysis of results. The survey included
responses from students in grades 9-12, but not all grades were surveyed in all school
districts. Each district decided which students would receive the survey. Six Magic Valley
school districts participated, including Castleford, Filer, Jerome, Kimberly, and Wendell.
Two Eastern Idaho school districts participated, including Bonneville and Fremont County.
A total of 918 students were surveyed, 750 (82.1%) from the Magic Valley and 167 (17.9%)
from Eastern Idaho. The survey asked students about their career plans and whether
they’re interested in working in the industry under study in their region. Students were
asked about their plans after graduation whether they plan to attend higher education,
technical and vocational training, military service, or seek employment. The survey also
included demographic questions relating to grade, length of time in their school district,
the grade in which they began making career plans, and their parents’ education level.
This needs assessment includes qualitative data about industry perspectives collected
through either interviews or surveys of stakeholders. Both interviews and surveys asked
about stakeholder perspectives on challenges and opportunities facing their industry,
challenges and opportunities in recruiting and retention of their workforce, and ideas
about increased partnerships with Idaho’s institutions of higher education. Interviews were
conducted from June to August 2021. To solicit responses from additional stakeholders,
an additional survey version of the interview protocol was fielded in September-October
2021. Boise State hosted the BUILD conference which drew leaders in the dairy industry
from across the state and presented an opportunity to solicit additional survey responses.
Overall, IPI collected 5 interviews and 5 survey responses from dairy industry leaders in
the Magic Valley and 7 interviews and 2 survey responses from energy and cybersecurity
industry leaders in Eastern Idaho.
This needs assessment includes a SWOT (strengths, weaknesses, opportunities and
threats) analysis to identify and elucidate major themes that emerged from both the
qualitative data from industry leader interviews and surveys and the quantitative data
from the student survey. A SWOT analysis is a business-oriented research tool that
provides a way to prioritize internal strengths and weaknesses and external opportunities
and threats that impact an industry’s ability to be successful. Weaknesses and threats
should not be viewed as failures, but rather as areas to consider further investment and
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APPENDIX B: ADDITIONAL EASTERN
IDAHO STUDENT SURVEY DATA
OCCUPATION LIST
Architect
Artificial intelligence/Machine learning specialist
Attorney/Lawyer
Business management and human resources
Carpenter
Chemical engineer
Civil engineer
Communications
Computer engineer
Construction management
Customer service
Cybersecurity
Data and computational scientist
Economic development/Finance
Electrical engineer
Electrician
Environmental analyst
Facilities operations and utilities
Hazzard assessor
HVAC and refrigeration mechanic

Intelligence analyst
IT and software development
Lineworker/Powerline technician
Manufacturing technician/Machinist
Materials scientist
Mechanical engineer
Network engineer
Nuclear reactor engineer
Physical/Life scientist
Power engineer
Project management
Radiological engineer
Renewable energy engineer
Robotics engineer
Security/Safety engineer
Statistician/Mathematician
Technical writer/Editor
Truck driving
Welding

TABLES
TABLE B1: GRADE LEVEL OF STUDENTS SURVEYED
Grade

Frequency

Percentage

Grade 9

0

0.0%

Grade 10

39

24.2%

Grade 11

1

0.6%

Grade 12

121

75.2%

TABLE B2: STUDENT INTEREST IN ENERGY AND CYBERSECURITY INDUSTRIES
Industry interest

Interest in industry occupations
Yes

No

Yes

63
39.1%

12
7.5%

No

45
28.0%

41
25.5%
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TABLE B3: WHERE STUDENTS WANT TO LIVE AFTER GRADUATION
Frequency

Percentage

Local (Eastern Idaho)

72

45.3%

Idaho

26

16.4%

Outside of Idaho

59

37.1%

Outside the U.S.

2

1.3%
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APPENDIX C: ADDITIONAL MAGIC VALLEY
STUDENT SURVEY DATA
OCCUPATION LIST
Animal care/Veterinarian
Commodity trading
Communications
Consumer packaged goods
Distribution
Economic development
Economics
Engineering/Packaging
Engineering/Technological advancement
Exports/International business
Food processing
Food science
Human resources
Human resources

Law/Paralegal
Logistics
Marketing
Merchandising
Nutrition/Dietetics
Renewable energy
Retail management
Robotics
Sales/Equipment sales
Statistics
Supply chain management
Sustainability/Stewardship
Truck driving
Welding

TABLES
TABLE C1: GRADE LEVEL OF STUDENTS SURVEYED
Grade

Frequency

Percentage

Grade 9

255

34.7%

Grade 10

171

23.2%

Grade 11

118

16.0%

Grade 12

192

26.1%

TABLE C2: STUDENT INTEREST IN DAIRY INDUSTRY
Interest in dairy occupations
Industry interest

Yes

No

Yes

249
33.8%

106
14.4%

No

217
29.5%

164
22.3%

TABLE C3: WHERE STUDENTS WANT TO LIVE AFTER GRADUATION
Frequency

Percentage

Local (Magic Valley)

243

33.1%

Idaho

204

27.8%

Outside of Idaho

270

36.8%

Outside the U.S.

17

2.3%
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TABLE C4: DAIRY INTEREST BASED ON GRADUATION PLAN
Dairy interest

Employment

Technical school

Community college

4-year college

Yes

61.6%

52.2%

50.4%

43.0%

No

38.4%

47.8%

49.6%

57.0%

Total

100%

100%

100%

100%

TABLE C5: WHERE STUDENTS PLAN TO ATTEND UNIVERSITY BASED ON TIME IN
DISTRICT
Years in district

Idaho

Outside of Idaho

Total

1-5 years

54
45.4%

65
54.6%

119
100%

6-9 years

93
57.1%

70
42.9%

163
100%

10-13 years

152
60.3%

100
39.7%

252
100%

TABLE C6: AFTER GRADUATION PLAN BY PARENT EDUCATION LEVEL
Less than a 4-year degree

4-year degree or more

4-year college

231
50.6%

196
68.3%

Community college

100
21.9%

39
13.6%

Technical/vocational school

29
6.3%

17
5.9%

Employment

97
21.2%

35
12.2%

Total

457
100%

287
100%

TABLE C7: DAIRY INTEREST BY PARENT EDUCATION LEVEL
Not interested

Interested

Less than high school

40.9%

59.1%

High school

44.6%

55.4%

Some college

49.2%

50.8%

Associate’s degree/technical training

58.3%

41.7%

Four-year degree

57.0%

42.9%

Master’s degree

66.3%

33.7%

Doctorate/professional degree

62.3%

37.7%

TABLE C8: WHERE STUDENTS HOPE TO FIND EMPLOYMENT BY WHERE THEY PLAN TO
ATTEND UNIVERSITY
Where they plan to attend university
Where employment

Idaho

Outside Idaho

Idaho

244
81.3%

65
27.3%

Outside Idaho

56
18.7%

173
72.7%
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